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WHAT IS THE OPPOSITE OF WHAT IS THE OPPOSITE OF 
VOLATILITY?



PERIOD 2002-2007: 
SECULAR AND A BULL RUNSECULAR AND A BULL RUN

%

ACROSS ALL EQUITY – DIVERSIFIED, ELSS AND SECTOR 
FUNDS (CAGR):FUNDS (CAGR):

BEST: +70%; WORST: +20%; AVERAGE: +43%



VOLATILITY     SECULARITY



PERIOD 2008 -YTD: VOLATILITY

%

ACROSS ALL EQUITY – DIVERSIFIED, ELSS AND SECTOR 
FUNDS (CAGR):FUNDS (CAGR):

BEST: +15%; WORST: -24.64%; AVERAGE: -4.37%



WHY MARKETS WILL REMAIN VOLATILE?
Credit Suisse Russell Investments.

“Weak macro data, debt crisis driving
investors to safe havens. Markets are
c e tl ca ght bet ee the fea of hat “Volatilit d e i a cases to se satio alcurrently caught between the fear of what
could all go wrong in the coming weeks and
the anticipation of overwhelming policy
response to prevent such Scenarios from
unfolding”. Nannette Hechler-Fayd'herbe -

“Volatility, due in many cases to sensational
risk stories, will likely remain elevated through
most of the year”. Mike Dueker, Ph.D. Chief
Economist

Goldman Sachs Leading Economists

g
Head of Global Financial Markets Research.

“In Europe, the sovereign debt crisis
worsens almost daily.” David Kostin Chief
Equity Strategist

“The period after any banking crisis will be
earmarked with extended periods of
Volatility .“Carmen M. Reinhart (lecturer at
IMF and World Bank.) & Keneth S. RogoffEquity Strategist. g
(Thomas D. Cabot Professor of economics
at Harvard University and frequent
commentator for WSJ & FT).



A CHANGED APPROACH – NEED OF HOUR

TRADITIONAL APPROACH Execute asset allocation
based on client risk profile and return expectation
and hold on to investments with periodic
rebalancing.

THE NEW IMPERATIVE VOLATILITY has generated
more returns than holding onto assets and hence
allocate investments to volatility products that
thrive on the interplay between asset classes.

In the last 5 years holding the asset class has not
given returns but ‘MANAGING VOLATILITY’ has
given more returns.



CHALLENGES IN VOLATILE MARKETS

NEED TO INFLUENCE 
INVESTOR BEHAVIOR 

– Buying low and selling high 
demands contrarian behavior 

amidst volatility

INFLUENCING INFLUENCING 
INVESTOR BEHAVIOR 

IS VERY DIFFICULT

EXPECTING INVESTORS TO RESPOND TO “MARKET 
CALLS”? ALLOCATE INVESTMENTS TO MANAGED CALLS”? ALLOCATE INVESTMENTS TO MANAGED 
PRODUCTS THAT TAKE BENEFIT OF VOLATILITY



ICICI PRU VIEW ON VOLATILITY

The order of the 
We still believe we 
are headed for 

l tilitday. 

Our market call 
for more than a 

volatility.

Recommending 
investors and for more than a 

year.

Does not mean 
th t k t  k  

partners to look at 
products that 
benefit out of 
volatilitythat markets keep 

going up or keep 
going down. 

volatility.

By investing in 
such products, one

Rallies followed 
by falls.

can generate 
returns and also 
limit downside.



HOW WE MANAGE VOLATILITY?



PROOF OF THE PUDDING!!!



VOLATILITY POST 2008 CRISIS

SENSEX CHART – LAST 3 YEARS 



MYTH & REALITY

INVESTORS NEED 
CHART BUSTING CHART BUSTING 

RETURNS.

THEY NEED STEADY THEY NEED STEADY 
AVERAGE RETURNS 

~12%-15%.

CURRENT INVESTOR BEHAVIOUR NOT PROGRAMMED 
TO GET CHART BUSTING RETURNS – NEED 
INVESTMENT PRODUCTS TO WORK AROUND



VOLATILITY IS “THE” ASSET CLASS

Difficult for investors to grasp and manage as it
demands contrarian behaviour – easier said than
done

Ad iso s need p od cts that manage olatilit andAdvisors need products that manage volatility and
thrive in it

Products that re-allocate away from over-owned
expensive assets to value spots and vice versa

t ti ll d d i k dj t dautomatically and produce risk adjusted
performance for investors
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DISCLAIMERS

Mutual Fund investments are subject to market risks,
read all scheme related documents carefully.

All figures and other data given in this document is dated. The same may or may not be relevant at a future date.

Prospective investors are therefore advised to consult their own legal, tax and financial advisors to determine possible
tax, legal and other financial implication or consequence of subscribing to the units of ICICI Prudential Mutual Fund.
Disclaimer: In the preparation of the material contained in this document the AMC has used information that isDisclaimer: In the preparation of the material contained in this document, the AMC has used information that is
publicly available, including information developed in-house. Some of the material used in the document may have
been obtained from members/persons other than the AMC and/or its affiliates and which may have been made
available to the AMC and/or to its affiliates. Information gathered and material used in this document is believed to be
from reliable sources. The AMC however does not warrant the accuracy, reasonableness and / or completeness of
any information. We have included statements / opinions / recommendations in this document which contain words
document words or phrases such as “will” “expect” “should” “believe” and similar expressions or variations ofdocument, words, or phrases such as will , expect , should , believe and similar expressions or variations of
such expressions, which are “forward looking statements”. Actual results may differ materially from those suggested
by the forward looking statements due to risk or uncertainties associated with our expectations with respect to, but
not limited to, exposure to market risks, general economic and political conditions in India and other countries
globally, which have an impact on our services and / or investments, the monetary and interest policies of India,
inflation, deflation, unanticipated turbulence in interest rates, foreign exchange rates, equity prices or other rates or
prices etcprices etc.
The AMC (including its affiliates), the Mutual Fund, the trust and any of its officers, directors, personnel and
employees, shall not liable for any loss, damage of any nature, including but not limited to direct, indirect, punitive,
special, exemplary, consequential, as also any loss of profit in any way arising from the use of this material in any
manner. The recipient alone shall be fully responsible/are liable for any decision taken on this material.



THANK YOU
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