
China Wealth Management Forum 2014 
 

8 .40am 

Registration 

9.00am 

Welcome address  

Andrew Crooke  

Edi tor  

Hubbis  

9.10am 

Panel discussion 

Can China's wealth management industry move to the next level?  

China 's  wealth  management industry is  st i l l  p laying catch up,  despite i ts s ize and potent ia l .  But  as the 

growth s tory cont inues and people get wealthier,  the need for  re levant weal th manageme nt offer ings is 

increasing.  The gap between the winners and losers  is l ikely to grow i f  organisat ions don 't  quickly develop 

and implement  the r ight  st rategy.  

 

•  W hat are the key drivers for  growing weal th management  in China?  

•  W here are the b iggest opportuni t ies - and chal lenges? 

•  As China 's  s igni f icance in weal th management cont inues to  increase, how should the regulators he lp 

faci l i tate the industry 's further development?  

•  How can China 's leading banks grow thei r footprin t across Asia and global ly? W ha t  are the success 

stor ies  to  date? 

•  How can Chinese f i rms best service cl ients as they look to invest  in overseas markets?  

•  W hat investments  in thei r p latform and technology are ins t i tu t ions making to support and achieve thei r 

growth object ives? 

•  W hat m ight  hold the local  market back?  

9.50am 

Presentat ion 

Trusts v insurance as succession planning tools  

Nigel Rivers  

Global Head of  Private Cl ients  

TMF Group 

 

•  W ith the growth of pr ivate weal th,  i t  is  important  to  consider the best  methods to maximise i ts  

preservat ion and planning for fu ture generat ions  

•  There are various wealth  planning tools  that are avai lable to  achieve effect ive weal th and succession 

planning object ives  

•  Two of  these planning too ls are:  Trusts;  and Li fe Insurance Pol ic ies (universal  and asset  wrap)  

•  Of ten seen as competi tors; are they f r iends or  foe?  

10.05am 

Presentat ion 

Deal ing with global tax transparency 

Connie Leung  

Head of  Private Cl ients - North Asia 

Amicorp 

 

•  Trends in  Automat ic Exchange of Informat ion (AEOI)  

•  FATCA impac ts on Trust  and Personal Investment Companies  

•  G20 and OECD -  int roducing the new Global AEOI Standard  

•  Comparison FATCA and Common Report ing Standards  

•  Introduct ion of the new Global AEOI Standard in Swi tzer land and Asia  

•  Impl icat ions for  wealth plann ing pract i t ioners and cl ients  

•  Chal lenges and threats  



10.20am 

REFRESHMENTS & NETWORKING 

10.50am 

Panel discussion 

Exploiting global possibil i t ies: China investing in the world -  and the world investing in China  

2014 has been a year o f reform accelerat ion -  includ ing more RQFII quotas granted to foreign banks,  the 

launch of Shanghai -Hong Kong Stock Connect,  further  internat ional isat ion of the RMB, and the 

establ ishment  of  the Shanghai Free Trade Zone. The focus is  to  make things quicker,  easier and smoother 

to do business in  China - and also drive more ef f ic ient cross -border  trade. The unknown, however,  is  the 

extent  to  which weal th management f i rms can capi tal ise on the ever - increasing connect ivi ty between China 

and the rest of the world .  

 

•  W hat are the biggest  opportuni t ies that  China 's reform programme creates for  wealth management 

profess ionals  -  both at  home and abroad?  

•  How should Chinese banks and wealth  managers leverage the reforms?  

•  W hich segments, industr ies and cl ient  types are most l ike ly to  invest global ly -  and where? 

•  W hat are the pi t fal ls  of  expanding too fast or too soon? How can this be avoided?  

•  In which markets and sectors  does the potent ial  exist for  internat ional f i rms to access China?  

•  W hat is the most relevant product set  to  int roduce to the Chinese market?  

•  W hat are the remaining regulatory hurdles to do ing business across borders? How should they be 

addressed? 

•  W hat approach works best when int roduc ing pol ic ies  to  further internat ion al ise the China market?  

11.30am 

Presentat ion 

Hedge funds post -cris is 

Deutsche Asset  & Wealth Management  

 

•  W hat are the hedge fund strateg ies sought  af ter  post -cr is is? 

•  W hich hedge fund st rateg ies have worked?  

•  Deutsche Asset  & Wealth Management case studies 

11.45am 

Presentat ion 

Fund select ion 

Anthony Zeng  

Senior Fund Analyst  

Morningstar  

 

Gain an insight into Morningstar 's  fund select ion process:  

 

•  Introduct ion into  the methodology used when picking funds  

•  The process behind the fund pool  

•  Morningstar 's  ro le in data research and advisory  

12.00pm 

Panel discussion 

Chinese famil ies and their  wealth - how can you serve them best?  

HNW and UHNW  indiv iduals  in China are increasing ly grappl ing wi th how to most effect ively manage the 

connect iv i ty and dynamics of thei r bus iness and fami ly wealth, along with their  estate,  succession and tax 

planning needs - as wel l  as  thei r rela t ionships with  various service providers . They have mult iple and 

conf l ict ing issues,  compounded by the various chal lenges they fac e re lat ing to the investment  and 

governance components of their  port fo l ios,  both for their  businesses as wel l  as pr ivately. As a resul t ,  there 

is  a growing need to  help famil ies wri te the next chapter o f their  story of entrepreneurial  success.  

 

•  W hat is the connect iv i ty between the business and family in terms of weal th management needs?  

•  How can you manage the di f ferent  r isk  prof i les  between the business and the fami ly?  



•  W hat 's required to  provide relevant access to  capi tal  markets and other  investment opportuni t ies? 

•  W hat are the issues weal thy individuals & famil ies  in China should consider with regard to legacy,  estate 

& succession p lanning,  and tax planning?  

•  How can HNW  and UHNW individuals s tructure their  wealth f rom a tax perspect ive?  

•  W hat governance st ructures are sui table for  Chinese famil ies?  

•  W hen they buy overseas property how should i t  be st ructured? What are the impl icat ions and impact in  

di f ferent countr ies?  

•  To what  extent is c i t izenship increas ingly important to Chinese cl ients?  

•  How can inst i tu t ions create the r ight cu l ture and commitment to service famil ies ' best?  

•  W hat is the st rategic value to  banks and other  providers  of  offer ing weal th  planning -re lated products  and 

services such as f iduciary s tructures and long - term planning so lut ions? 

•  W hen and how is i t  appropr iate to  engage product  and service providers?  

•  W hat is the opportuni ty for  wealth managers of fer ing family of f ice services in China?  

12.40pm 

LUNCH 

1.30pm 

Panel discussion 

Deal ing with a tougher regulatory framework 

China 's  banking,  secur i t ies  and insurance regulators have been regularly in troducing new guidel ines,  

contro ls and measures to keep the wealth  management industry under c lose watch - in relat ion to product  

and r isk management in  part icular .  The industry needs to adapt and be n imble in  order  to thr ive within this 

environment .  

 

•  W hat is the current s tate of regulat ion for  banks and the rest of the wealth  management  industry?  

•  How can the industry operate in  a compl iant yet prof i table way?  

•  How should organisat ions deal  with transparency and potent ial  cross -border issues which many cl ients 

face as they look to  expand their  business or personal weal th abroad?  

•  W hat measures do private banks and other f i rms need to take to ensure they stay on top of  regulat ory 

requi rements when giving advice?  

•  W hat is the impact on the Chinese market of g lobal regulat ions such as FATCA?  

•  W hat do the most forward - thinking organisat ions do to stay ahead?  

•  W hat are the consequences of  non -compl iance? 

2.15pm 

Presentat ion 

CAIA: a toolkit  for today's investment professionals  

Joanne Murphy  

Managing Director ,  Asia Pacif ic  & EMEA  

CAIA Associat ion  

 

•  The importance of education in a l ternat ive investments  

•  Understanding the product of fer ing  

2.30pm 

Panel discussion 

Technology disruption: changing the dynamics of wealth management in China  

Wealth management in  China is  no longer pure ly dominated by banks and other  t radi t ional f inancia l  

ins t i tu t ions. The dramatic entry and rapid r ise of  technology providers l ike Al ibaba,  Baidu and  Tencent 

have shaken the market and cast doubt over  tradi t ional  business models. With mobi le , digi tal  and social  

media del ivery channels impact ing the dai ly l ives of c l ients,  the ro le of banks and thei r abi l i ty to  compete is  

be ing threatened.  

 

•  W hat is the role  of technology wi thin China 's weal th management industry?  

•  Is  the success of  Al ibaba and others  sustainable?  

•  W il l  these success s tor ies  help to  dr ive product innovation and platform enhancement among tradi t ional 

weal th p layers? 



•  W hat is the out look for the market  given these disrupt ive forces?  

•  W hat are the pi t fal ls  of  their  arr ival  in  the wealth management space?  

•  How are today's technology and systems -related needs and prior i t ies l ikely to evolve?  

•  How are emerging technologies reshaping the way banks connect with  customers?  

•  W hat are the key digi tal  t rends and how do they impact  China 's weal th management industry?  

•  To what  extent should banks enable wealth  managers and investors to access por tfo l io information, 

products, news and investor c ompar isons in and out the off ice through mobi le phones or  tablets?  

•  Are apps the way to go for wealth  managers who want a  scalab le opt ion?  

•  How can socia l  media faci l i ta te personal ised customer engagement? To what  extent can you reach new 

markets  using social  channels?  

3.15pm 

REFRESHMENTS & NETWORKING 

3.45pm 

Panel discussion 

What should the product offering of the future look l ike in China?  

The value of weal th management  products  to tal led RMB12.8 t r i l l ion (US$2 tr i l l ion) as of  May 2014.  Yet,  the 

product o ffer ing is st i l l  in i ts infancy, and in ternat ional f i rms cont inue to s truggle to establ ish themselves in  

China. This is  combined wi th  a lack  of sophist icat ion and knowledge among the majori ty of local  investors . 

So as China fur ther l iberal ises i ts capital  markets,  al l  par t ic ipants face chal lenges in how to develop their  

product platforms.  

 

•  W hat are the key investment themes for  2015?  

•  W here  are c l ients  put t ing their  money at the moment?  

•  Product di f ferent ia t ion -  what  do investors want?  

•  Is  there more in terest in  diversi fying?  

•  W hat can be done to expand the product offer ing and help i t  to grow?  

•  How can you di f ferent iate yoursel f  in  Chi na via the product  of fer ing?  

•  W here are the b iggest gaps between overseas markets  and China?  

•  To what  extent does regulat ion need to evolve in  terms of  the product offer ing?  

•  How might g lobal  market events impact China investments and opportuni t ies in 2 015, and vice versa? 

4.25pm 

Panel discussion 

How to del iver advice that counts  

Financial  services across the world  have been going through a process of change - led,  in most cases, by 

local  and cross-border regulatory reforms - to focus on the role of  advice in  del ivering products and 

services to customers, v ia  more disclosure and fe e transparency.  Developments such as the Retai l  

Dist r ibut ion Review (RDR) in the UK, and simi lar reforms in Austral ia  and other markets , have led the way 

in  st r iving for a  di f ferent advisory cul ture to dr ive the future of weal th management . China, too,  nee ds to 

look at  i ts  dist r ibut ion mechanism to avoid being le ft  behind.  

 

•  Is  there too much churning in  wealth  management in  China? How can you create a more sustainable 

business? 

•  W hat is the best way to increase transparency over fees?  

•  How can advisers to move i t  to  the next  level  in terms of  professional ism, qual i ty of advice,  product  range 

and -  potent ial ly -  a  fee-for-service model?  

•  W hat wi l l  i t  take to  breed a bigger cu l ture of learning among wealth managers?  

•  Can advisers make the shi f t  f rom prod uct  to  a more hol ist ic of fer ing?  

•  W hat are some of the most ef fect ive st rategies to acqui re c l ients? And then grow and retain  them?  

•  W hat techniques do the best -per forming advisers employ?  

•  Given that deepening the talent  pool  remains a source of major  concern and a big hurdle for  industry 

players  - what s tra tegies do market - leading f i rms adopt?  

•  How can we get more capable, competent and enthusiast ic young people to join this industry in the f i rst  

place? 



5.00pm 

FORUM ENDS 

 


